AIRTOUCH 15 COMMITTED TO
PROVIDING EXCEPTIONAL CUSTOMER
SERVICE AS WELL AS HIGH-QUALITY
AFFORDABLE VOICE AND DATA

COMMUNICATIONS FOR EVERYONE.
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OR MORE THAN A DECADE, CINCINNATIANS HAD COME TO IDENTIFY
cellular phone service with Cellular One, a pioneering provider of wireles
communication technology in the area since 1985. The consolidation of Cellul.

One with the global wireless communications company AirTouch Communica-

tions in August 1996 created an even stronger organization with a global presence

and dedication to superior customer service and strong local commitment.

History OF PROGRESS
Unlike other industries that have
existed for decades, the cellular
industrv has been around for a
relanively short period. In that
time, the rapid expansion of
cellular users has been tremen-
dous, reflecting how people desire
the affordabiliry and convenience
that cellular service provides.

The first mobile communica-
tions system, which used FM radio
technology, began in 1921 when
the Detroit Police Department
installed two-way radios in its
cars. Although the equipment
was bulky and awkward to use,
it proved invaluable. Two-way
radio equipment soon caught on,
and many emergency departments
throughout the nation insralled
this revolutionary equipment.

Eventually, the realization
that citizens could also enjoy the
benefit of communication from
their vehicles came when the cellu-
lar phone concepr was established
by Bell Labs in 1947. Prior to the
introduction of cellular service,
mobile communications service
was more like using a radio than
a phone: The caller spoke into a
microphone or handser and 2
mobile operator connected the
callers.

By 1977 the Federal Commu-
nications Commuission (FCC) had
authorized experimental cellular
svstems to be built in the Chicago
and Baltimore-Washington
markets. By 1981 the FCC had
provided for two cellular carrier
licenses for each market. The
organization began to 1ssue
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licenses as early as 1983, but it
was not until the following year
that the first nonexperimental
system was initiated in
Indianapolis.

Cellular One (previously
operated independently under
a joint venture by PacTel Cor-
poration and Cellular Communi-
cartions, Inc.) had introduced ser-
vice in the Cleveland and Detroit
markets by the summer of 1985
and in Cincinnati later that year.
Over the next few vears, the com-
pany increased rapidly both in
subscribers and coverage area.

In 1994 PacTel Corporation
spun off from its parent, Pacific
Telesis, and was renamed AirTouch
Communications. Following the
1996 merger of AirTouch and
Cellular Communicartions Inc., th:
joint venture partners of Cellular
One, the company began operat-
ing in Cincinnati under the name
AirTouch Communications, with
regional headquarters remaining
in Columbus and with the same
staff of 180 that had provided
award-winning service for more
than a decade.

ExCEEDING CUSTOMER
EXPECTATIONS
The cellular phone service that
was once considered a luxury for
wealthy and high-powered execu-
tives is today seen as a necessity
for a mass market of consumers
with varied interests. Industry
experts now predict there will be
more than 20 million wireless cus
tomers by the year 2000. As the
market grows, however, so does
competition.

With wireless communication
becoming more comperitive 1n
the 1990s, the ability to exceed
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